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This book sheds light on the role and impact of sustainability mediation, an effective tool for 
political authorities and business enterprises to persuade consumers of the integrity of their 
actions, products, and services. It offers a critical and multidisciplinary view of sustainability 
mediation from experts in the fields of philosophy, consumption research, media studies, 
fashion, design, and citizenship, offering a unique, holistic view. The book is of interest to 
scholars, researchers, and postgraduate students in all subject fields concerned with 
sustainability, including design, visual communication, fashion, consumption, media and 
journalism, and sustainable development.
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